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Student name:________________________________________________ 
Teacher:________________________________Class:_____________________

Watch television for 1-2 hours and collect information on the advertisements shown in this time slot.

Date: _________________________________Time:_______________________________________

	Advertisement
	Style of ad.
	Persuasive rating
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Very convincing                                                             not convincing
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Very persuasive                                                            not persuasive
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Explain how TV advertisers attempt to convince people to buy or use their products or services. 

How do they convince young people that something is cool or that they really need to own it? 

What strategies do they use? 

What makes something ‘cool’ or desirable? 
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